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Business tax levy value-added tax (hereinafter referred to as "to replace business 
tax with value-added tax(VAT)") is an important content of the reform of the fiscal 
and taxation system of China's "Twelfth Five Year Plan" period in Shanghai at the 
beginning of 2012, after the first pilot, from August 1, 2012 to the end of 10 provinces 
and cities in batches into after the pilot, to replace business tax with value-added 
tax(VAT) pilot area in 2013 August to expand to the whole country, and to replace 
business tax with value-added tax(VAT) pilot taxable range, which belongs to 
the cultural and creative industry is the cultural and creative services, radio and 
television service. Cultural creative industry is the high level of cultural industry in 
recent years in part, as a new industry form the rapid rise in the global, on a national 
and regional economic growth, industrial structure optimization and 
upgrading, city competitiveness and other aspects play an important promoting 
role. Cultural creative industry in China also showed rapid 
growth trend, but compared with the developed countries and regions still lags far 
behind and there are many problems, the development of space is 
also great. Therefore, speeding up the cultural and creative industries to replace 
business tax with value-added tax (VAT) pace, has important practical significance to 
promote the rapid and healthy development of China's cultural and creative industries. 
In this paper, the analysis thinks, the cultural and creative services, radio and 
television service has covered most of the range of cultural and creative 
industries, therefore the analysis of the two services of the camp should beagle to 
reflect the efficiency to replace business tax with value-added tax(VAT)tax 
reform impact on the cultural and creative industries, and the current national 
tax bureau and the Ministry of knowledge online in-depth analysis to replace business 
tax with value-added tax(VAT) influence on culture creative industry, especially the 
economic effect analysis, combined with case analysis of the 















Province (excluding municipalities of Shenzhen City, the same below) cultural and 
creative services, radio and television services to replace business tax with 
value-added tax(VAT) data as samples, through the contrast to replace business tax 
with value-added tax(VAT) before and after the tax policy, combined with the 
characteristics of the industry, is divided into several dimensions, using the 
case method, industrial economics theory analysis to replace business tax with 
value-added tax(VAT) for tax burden and economic effects of the cultural and creative 
industries. Analysis results suggest that the camp to increase two service industry 
pilot taxpayer burden of tax cuts, to promote the development of industry effect is 
obvious, but the two services the camp to increase work also has some 
problems, so the author put forward some relevant countermeasures and 
suggestions, in order to Guangdong province and even the nation do when and 
future of cultural and creative industry service industry to increase the 
camp work, perfecting the tax system and promote the development of cultural and 
creative industry model. 
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第 1 章 导论 
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模式。自 2013 年 8 月 1 月起试点应税劳务增加广播影视服务，并且营改增扩大
至全国范围开展。自 2014 年 1 月 1 日起，增加铁路运输和邮政业营改增试点。



































圳市文化创意产业增加值 1150 亿元，占 GDP 的 9%。④上海文化创意产业增加值
2269.76 亿元，占 GDP11.3%。⑤但与文化创意产业发达的国家相比，我国的文化创
意产业增加值占国内生产总值的比重还不足 3％，而美国占比高达 25％、日本达到
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